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COLOR PREFERENCE AND PERCEPTION INSIGHTS FROM NEW SHERWIN-WILLIAMS STUDY

The National Painting Week Color Psychology Study by Harris Poll on behalf of Sherwin-Williams reveals color preferences
and perceptions for the home along with sentiment toward certain colors using survey data of more than 2,200 Americans and
an analysis of public social media posts.

Most Americans agree vibrant colors should be used in the home, but neutral colors dominate social media mentions
e The majority of Americans (58%) agreed that more vibrant colors should be used throughout a home rather than just
neutral tones.
e Analysis of social media posts shows the colors white (29%) followed by black (16%) are most frequently mentioned in
conversations that include colors paired with areas of the home.

Blue and black most often selected as a favorite color
e 62% of Americans chose blue as a favorite color.
o 74% of men and 51% of women chose blue as one of their favorite colors.
e Black was chosen by 32% of Americans as a favorite color.
o 41% of millennials’ said the color black was a favorite compared to 28% of Baby boomers?.

Color perceptions: colors affect our mood and evoke different emotions
e Millennials are more likely than older generations to most associate green with energy (33% vs. 24% of Gen Xers® and
Boomers). Baby boomers are more likely than millennials to associate green with calmness (26% vs. 20%).
o 42% of Americans associate yellow with happiness; men are more than twice as likely as women (35% to 17%) to
associate yellow with “weakness.”
e The top three emotions Americans associate with red are excitement (49%), energy (45%) and strength (41%).

Americans have plans to paint, and many would pay a professional
e Nearly 3 in 5 Americans (58%) plan to paint an area of their home in the next 12 months.
o Nearly 4 in 5 Americans (79%) would hire a professional to paint areas of their home.
o 52% of millennials would rather get professional help choosing paint colors than choosing clothing.

Regional differences: color discussions vary by geography
o When looking at social media posts including areas of the home, mentions of green, pink and red index higher in the
Midwest than in other regions. In the South, blue indexes higher than in other regions.
e In the West, men are most likely to mention black and women are most likely to mention red.
o Those in the South have a higher likelihood to mention pink near exterior areas of the home.

Ask Sherwin-Williams*

For more than 150 years, Sherwin-Williams has been an industry leader in the development of technologically advanced paint
and coatings. As the nation’s largest specialty retailer of paint and painting supplies, Sherwin-Williams is dedicated to
supporting both do-it-yourselfers and painting professionals with exceptional and exclusive products, resources to make
confident color selections and expert, personalized service at its more than 4,200 neighborhood stores across North America.
For more information, visit sherwin-williams.com. Join Sherwin-Williams on Facebook, Twitter, Pinterest, and Instagram.

About The National Painting Week Color Psychology Study

This survey was conducted online within the United States between March 23-27, 2017 among 2,201 adults (aged 18 and
over) by Harris Poll on behalf of Sherwin-Williams via its Quick Query omnibus product. Figures for age, sex, race/ethnicity,
education, region, and household income were weighted where necessary to bring them in line with their actual proportions in
the surveyed populations. This online survey is not based on a probability sample and therefore no estimate of theoretical
sampling error can be calculated. Social results were obtained by harvesting 12,089 public geo-tagged social media posts in
the U.S. between January 1 - April 13, 2017 where selected colors appear within two words of areas of the home.

" Millennials are defined as ages 22 - 40
2 Boomers are defined as ages 53 - 71
® Gen Xers are defined as ages 41 - 52
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